PWC G8 Gals@Technology

PWC G8

Gals@Technology

Social Media Overview

June 20, 2022

&)

Scott Ksander

ksander@purdue.edu

40+ years in the IT field, 26 years at Purdue

Wrote his first program (FORTRAN) when he was
in 5t grade. Purdue degree in Computer Science.

Areas of interest — systems development,
networking, security

In retirement, Scott writes a technology column
for the Purdue Retirees Newsletter and does
presentations for the Purdue Women'’s Club

Scott and Peggy enjoy life with their kids and
grandkids — especially on trips to DisneyWorld

Scott grew up in Chicago and Peggy grew up in
Fish Lake, Indianaécity boy meets farm girl at
Purdue story — and the adventure continues ...)
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Windows 11

¢ Standard on new PCs now

* NO RUSH to upgrade. In fact, | would suggest people don’t upgrade until they purchase new hardware.
Win10 will be around for a LONG time.

e Current version is Windows 11 Build 22000.776

PROS CONS

~" Beautiful, more consistent new design — Requires a recent CPU

~" Great window layout options — Some interface changes like the new Start

~  Strong video gaming updates menu and Taskbar take getting used 1o

' Performance-improving features — Usefultools gone,_llke Timeline, tablet
gestures, and Action Center

~" Runs Android apps

5
Apple WWDC 2022 —i0S 16
seosese
* Messages app Undo!!
* New Lock screen
* Notification changes
* Coming into the Fall 2022
6
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CAUTION

SOCIAL MEDIA
AHEAD
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Social Mediais About You

»Two way conversion,
»0Open system,

»0One—-0n-one Marketing,
Transparent,

»Brand and user generated
content,

»Authenticcontent,

»Free platform,

»Community decision maker,
»Unstructured communication

Social Media Marketing vs Traditional Marketing

Traditional Mediais About Me

»0One way conversion,
»Restricted System,

»Mass marketing,

»0Opaque,

» Professional Content,
»Polished Content,
»Economic Decision-making,
» Controlled Communication,
»Pre-produced Content,

» Passive Involvement

ONVERVIEW OF THE ADOFTION AMD USE OF COMMECTED D

7.91 5.31

URBAMNISATION

37.0%

495

BILLION

BILLION

vs. POPULATION vs. POPULATION

58.4%
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JAN SOCIAL MEDIA USERS vs. TOTAL POPU ATION

CTIVE SOCIAL MEDUA USERS AS A PERCE? OF THE TOTAL POPULATIOMN [reOTE H UNIGUE INDIVID UaLS]
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OVERV!EW OF SOCIAL MEDIA USE |

SOCIAL MEDW, ADCPTIOM AMND LISE [

+10.1%

BILLION 77 MILLION +424 MILLION

53.9%
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PERCEMNTAGE OF [NTERMET U

WATCHING MORE SHOWS & SPENDING LONGER
FILMS OMN STREAMING SERVICES USIMNG SOCIAL MEDIA

54% 43%

SPENDING MORE TIME SPENDING MORE TIME PLAYING
ON MOBILE APPS COMPUTER CR VIDEC GAMES

SPENDING LONGER ON
MESSEMNGER SERVICES

CREATING AND
UPLOADING VIDECS

LISTENING TO MORE MUSIC
STREAMING SERVICES

37 %

LISTENING TO
MORE PODCASTS

15%

we
social

sl THE WORLD’S MOST—USED SOCIAL PLATFORMS

RAMKING OF SO0AL MEDI FLATRORMS BY GLOBAL ACTIVE USE

we & ;
are, ™ Hootsuite
social J

are. "3’" Hootsuite-

6/20/2022



PWC G8 Gals@Technology

6/20/2022

Demographic profiles and party identification of regular social media news

consumers in the U.S.
% of each social media site’s regularnews consumers who are ...

Facebook YouTube  Twitter Instagram  Reddit

Men BNz BN EEEcc 6
Women G s B4 B B3t
Ages 18-29 W23 27 s BN
30-49 [ PEREEE PUNE R Kl . A7
50-64 W22 W22 14 13 18

65+ H14 [ JE1 Is 15 11

Some college 31 Il 35 31 Il 36 33

TikTok Linkedin Snapchat

ENc7 l3c s Bl

[N LR kR

B2 WS 3
BN s 32
B2 20 13

|12 18 1

College+ 28 28 I 43 N 30 41 W17 s Hi14
White i 160 [N46 51 36 54 138 | 45 B 31
Black 11 Hie 114 20 7 18 18 21
Hispanic 20 124 22 133 21 34 H20 37
Asian* 5 110 | ] 17 H15 8 N3 7
Rep/Lean Rep 44 41 30 33 23 32 41 32
Dem/Lean Dem 52 54 67 62 74 63 54 61

*Asian adults were interviewed in English only.

Note: Twitch and WhatsApp not shown due to small sample size. White, Black and Asian adults include those who report being only one race

and are not Hispanic; Hispanics are of any race.
Source: Survey of U.S. adults conducted July 26-Aug. 8, 2021.
“News Consumption Across Social Media in 2021"

PEW RESEARCH CENTER

15

66% have their own tabl
and 49% their own smartphone

20 online - 76% use 2
laptop, and 62

-

3
<

58% watch live broadcast TV, and
91% watch video-on-demand content*

78% play games online

cial media apps
64% use messaging apps
96% use video-sharing platforms (V

39% use live streaming apps/sit -

59% have their own tablet,
and 91% their own smartphone

To go online - 87% use a smartphone,
80% a laptop, and 60% a tablet

61% watch live broadcast TV, and

92% watch video-on-demand content*

B0% play games online

w use social media apps/sites
91% use messaging apps/sites
99% use video-sharing platforms (VSP)

60% use live streaming apps/sites

65% are aware of potential viogger endorsements

re of ad placements in search engines
8-1 vho il

sean wWorr

{12-15s whao go online)

2 49% are aware of ad placements in search engines

[12-15s who go online and use search engines)

31% have seen worrying or nasty content online

(12-15s whao go online)

16
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Number of people using social media platforms

Estimates correspond to monthly active users (MAUs). Facebook, for example, measures MAUs as users that have
logged in during the past 30 days. See source for more details.

Our World
in Data

@ Add
L Facebook
2 billion
- YouTube
1.5 billion
—— Whatsapp
1 billion =L WeChat
_r Tumblr
A TikTok
500 million i
— -~ Twitter
/:‘ Pinterest
Snapchat
0r———— . . ) : . : N MySpace
2004 2006 2008 2010 2012 2014 2016 2018 2019
Source: Statistaand TNW (2019) CCBY

17

A\ SOCIAL MEDIA AUDIENCES OVERVIEW

1.61
Million

Female Male
42.1% 57.9%

2.60
Million

Female Male

53.8% 46.2%

Million
Female Male
58.8% 41.2%

Million Mil
Female Male
53.4%  46.3%

Female
45.0%

Total advertising Total advertising
audience on Instagram

(monthly active users)

Total advertising
audience on Twitter
(monthly active users)

Total advertising
audience on Snapchat
(monthly active users)

audience on Facebook
(monthly active users)

20 2 0 A comparation of the total addressable advertising audience of selected social media platforms

lion
Male
55.0%

Total advertising
audience on LinkedIn
(monthly active users)

Cosmos.ie
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The distinct stamp of social platforms

2]

% of each platforms’ monthly visitors who mainly use the service for the following

ﬁ Facebook/Messenger

Instagram

1 Message frisnds/family
2 Post/share photos or videos
3

Keep up-to-date with news/the world

Pinterest

1 Follow/find information about products/brands
2 Find funny/entertaining content
2 Post/share photos or videos

Linkedin

1 Keep up-to-date with news/the world
2 Follow/find information about products/brands
2 Post/share photos or videos

Snapchat
1 Post/share photos or videos
2 Find funmyentertaining content

2 Message friends/family

1 Post/share photos or videos
2 Find funny/entertaining content

3 Follow/find information about products/brands

S Reddit

1 Find funny/entertaining content
2 Keep up-to-date with news/the world
2 Follow/find information about products/brands

TikTok

1 Find funnyentertaining content
2 Post/share photos or videos
2 Keep up-to-date with news/the world

Twitter
1 Keep up-to-date with news/the world
2 Find funnyentertaining content

2
2 Follow/find information about products/brands

7125 social networkers aged 16-64

19

Mon

Tues

Wed

Thurs

F

Sat

Sun

12

1

Facebook Global Engagement

2 3 45 6 7 8 9 101 121
AM

sproutsocial

2 3 45 6 78 9% 10n1
PM

20
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AMNMNUAL SPEND
MEDIA
G (USD)

33.1% +0.5% $154.0 +17.4%

+15 BPS BILLION +$23 BILLION

we

are. . Hootsuite’
social

JAN
FOX) WEEKLY ONLINE PURCHASES

PERCER Fif INE EACH WEE
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PEMOGRAPHICS —a 1

Billion users Million users. Millien users Eillion users Million users Millian users Milfion usars

Ryges 1628 Ages 18-35 Al apes Apes 3043 Ages 16-24 Ages 25-34
B0 Female 67% Male

PURPDSE —a Building News & Articles; | “Scrapbooking” Search Hews & Articles; Building 3 Mows & Articles
Relationships Conwarsatian " J Converzalion “c*::;u'_n'}'-:g!g';
arversati

BEST FOR —a L Public Relations § Lead Ges
3 Clathing,
Food Businesses

DOWNSIDE —e m 140 characters : YETOUT 1 Mot as widely
C ar less nsh interactions used

23

HE'S 50 INTO

SOCIAL MEDIA
THAT HE'S BECOME

ANTI-50CIAL

24
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